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Talking heads

Sacramento is growing and morphing and doing all kinds of shit I 
never thought it would back in 2000, when I moved downtown. The 
ebb-and-flow of the downtown scene is always shifting but it seems 
RIGHT NOW it’s at it’s highest, most crazy awesome point.

The energy downtown is seriously electric with new blood pouring 
in the veins of the scene from basically every side... and maybe that’s 
a reflection of the current music scene. Tons of are bands popping 
up everywhere, QUICK! The internet is making it easier for a random 
electronic duo like Crystal Castles, creating REALLY left of center, 
videogame sounding, fucked up dance tracks, to get HUGE exposure 
in relatively NO TIME AT ALL. Then for largely successful acts like Daft 
Punk to utilize the internet to touch their loyal fans by promoting 
secret shows/DJ sets via myspace is bringing back the feeling of “this 
is mine” exclusivity you felt when you first bought “Homework”.

I guess what I’m trying to say here is that there’s a definite sense of 
urgency and immediacy going on in the indie rock & dance scene, a 
general feeling of “If you’re not going to put out music, open dance 
nights, start labels that speak to me, then I WILL”.

At our nights (Lipstick, Fuck Fridays, Aftrdrk & Dollar Disco) we see a 
new regime stepping up and into our nights bringing with them an 
extreme energy and creativity sorely lacking in the last couple years. 
In other places around Sac, we see this change with newer club/
live parties, bands, promoters, graphic design artists and fashion 
designers popping up everywhere. Exposing and showcasing what 
they think is lacking in the current scene, they are making almost 
every night of the week interesting and exciting and adding tons 
more color to the downtown scene.

As for me, I’m super excited to be able to do what I do and play what I 
play to friends and crowds that are constantly evolving, pushing me to 
think differently and try new things... Keep it up duders.
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The 
indie’s 
are 
coming...

Some people just have a certain way about them. You 
don’t know why, but you feel like you can walk up and have 
a great conversation. You don’t really stop to think what it 
might mean in the grand scheme but from what you know of 
them you’d like to be around when the grand scheme makes 
its appearance. This is the case with LEGENDmag and Nicole 

“Nicacelly” Markoff.

I met Nicole at her “Pool” booth in early spring of ‘96. She 
and her “Boo Crew” (a collective of lovely ladies all with styles 
and talents of their own) were amusing themselves in their 
booth, sporting signature patterns from the Nicacelly x Nopal 
collaboration. We watched them rip the floor with Murs for most  
of the night.

Finally meeting at her place almost 6 months later, I learned how 
she started.

“I was going to start a clothing line called Remix by Nicacelly and 
Jenni B. We wanted to just sell patterns, and say to people, ‘Here’s a 
pattern, now go and make something with it’.”

photos: Robyn Twomey
words: Nemar
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“Well that didn’t work out, and a friend sent me 
over to Giant Peach and the owner told me 
about a job with Hieroglyphics. I’m originally 
from the east coast and I had seen shows 
but I didn’t know they were still doing things. 
At the time I asked, ‘Are they still together?’ 
So I started managing their merchandise. 
Eventually, they had a lot of damaged shirts 
with a thread missing here or there and I said, 
‘Hey, let’s not give these away, let me make 
them into women’s clothing and sell them.’  
I went to TRUE (San Francisco), and then door 
to door in New York and Los Angeles, and after 
Hiero gave me a little studio space as a raise, 
things started picking up.” 

If you haven’t ever seen any of her apparel, the 
Nicacelly line originates from the idea you just 
read about, taking garments like T-shirts and 
sweatshirts and “remixing” them into unique 
tops and dresses for women.

Of course by now I’m thinking, wow, Jewish 
woman came from the east coast, managed 
merchandise for legendary hiphop crew, can’t 
praise Hiero enough for helping her get started 
and is now sold in more than 38 stores across 
the US, Japan, and Australia. All this well before 
the age of 30. After hearing about all of her 
trials as an entrepreneur, I was curious about 
what she thought of the “street couture” lines 
that have been popping up everywhere.

She gives me a story to illustrate some of her 
frustrations with some current trends. “I went 
to a trade show and I see a full frontal of a 
naked ethnic woman as part of a graphic on a 
tee. Sitting at the booth is this fat little grunt of 
a man making his money off this nasty image. 
I get really upset a tradeshows. I’d say every 
other trade show, I have a nervous breakdown 
about what people are putting out. I see this 
stuff and other stuff that is ripped straight from 
a trend book”.

At this point I had to stop her. 
Trend book? “Every year, these 
massive companies who act 
like god all sit together and 
think about what’s happening 
in Architecture, Car Design, 
Politics, and they say, ‘It all 
comes down to a frosty mauve, a 
tope, and black polka dots.’ Then 
they put out reports; it’s basically 
trend forecasting. So for instance, 
all the bright colors that came 
back in full force was no accident.”    

So the next logical question is: 
What’s the different between 
someone who comes up with the 
colors on their own and the guy 
who just bites the trend book? Why 
is it that some people can use certain 
pictures, thoughts, and sounds, and 
be loved even more, while others 
use similar patterns and are hated on 
for it? She simply replied, “Integrity! 
Whatever made you do what you 
do should have integrity. If you can 
back your shit up, cool. Like Upper 
Playground can back their shit up. Their 
job is to go in the streets and look for 
artists. Their job is to expose these artists. 
They seek people and generally those 
people have integrity. Defining integrity 
is difficult but you know it when you see 
it. It’s important because people feel really 
disconnected but when you realize that 
what you put out affects others you have 
to take responsibility. As a woman I put out 
clothes I have to remember the size thing. 
I’m not a petite girl but I’m not fat either. 
Going into the store and buying an extra 
large when you’re not ‘big’ makes you feel 
bad. I have made choices about my clothing 
that I want to make people feel good about 





themselves. Make products that 
affirm people. So when I see a 
girl with big breasts and a big 
butt in my clothing, it makes me 
feel good.”

Then it hits, the grand scheme. 
Shopping on Haight Street just a 
month before this interview with 
a couple of friends, the female of 
our group stopped inside the Upper 
Playground women’s store. Judging 
by her smile as she exited the store 
and the perfect fit of her new shirt, I 
can say with all honesty, “Feel good 
Nicole, feel really good!”

www.nicacelly.com

“Whatever 
made you 

do what 
you do 

should have 
integrity. 

...integrity is 
difficult but 
you know it 

when you  
see it.”

www.nicacelly.com




 B.I.Y (Be it Yourself) 
Steps To Building 
Your Own Line!

Make sure it’s really good:
If you seriously want to get into the game, make 
sure you have what it takes to make absolutely 
unique goods/designs continuously for several 
seasons. The market is saturated, so if you’re 
not bringing anything significantly new or 
creative to the table, you will not make it in the 
long run, and you may as well save yourself the 
headaches, because it’s not as easy as it seems 
to stay afloat in this business. On the same 
note, before you name your t-shirt line, make 
absolutely sure no one else is using that name 
in any way. You don’t want to stack odds against 
yourself from the start by stepping on people’s 
toes or confusing customers. Do your research 
and know the market before you jump in.

Create a linesheet/catalog:
Put together a pdf of all your designs, with de-
scriptions, available colors and sizes and prices. 
You can put one or two designs per page. A 
description of what the brand is about can also 
be included in the beginning of the catalog, but 
avoid using generic pitches like “we’re doing 
something that no one has ever done before”, 
because it’s usually not true and sounds trite. 
The last page should have information about 
your terms and conditions, delivery times and 
contact information so interested parties can 
contact you easily.

Produce it:
Find a screenprinter in your area to produce 
your tees. When you are first getting into it, 
pretty much any screenprinter can do the work 
for you since your quantities will be low, and 

with a small budget you can’t do anything super 
intricate anyway. Print as few tees as possible, so 
that you can keep your costs and risks low. The 
screenprinter will normally be able to purchase 
the blank tees to print on for you, and will just 
pass the cost on to you. He may also be able to 
source woven/printed neck labels, and possibly 
even sew them in for you. Make sure all your 
tees are labeled with your brand name and tee 
size. It doesn’t take much to make a t-shirt look 
professionally done, so don’t cut corners.

Sell it:
There are several ways to sell your goods. You 
can sell them online via your own site, myspace 
page, etc. But that also requires a tremendous 
amount of self marketing & promotion. To stay in 
the game in the long run, you definitely need to 
have good stores carrying your product. You can 
approach stores and the buyers either directly at 
their location or at trade shows like Magic, Agenda, 
Pool, United, etc that take place seasonally on the 
east and west coasts. Remember to always be very 
polite with stores, as people in this game are all 
well connected and talk a lot. If you really want to 
be in a certain store, be a smart businessperson 
and give them an offer they can’t refuse... (e.g., low 
price, consignment, etc.). The ball is in the store’s 
court, so no matter what, show them respect 
and listen to what they say if they have criticisms 
about your line.

Repeat:
If you’re lucky enough to get into some stores, 
you basically have to keep repeating the 
process all over again. Make sure you promote 

photo: Amanda Lopez   words: Nima Nabavi
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your goods 
so that the 
store can 
keep selling 
them. A 
happy buyer 
will always be 
willing to look 
at your next 
line of tees if 
the first batch 
sells well for 
them.

Rest?
Don’t rest on 
your laurels; the 
design process 
never ends and 
you’re only as 
good as your last 
season. If you had 
a particular design 
that was a huge hit, 
don’t be afraid to 
reprint and re-offer 
it, but definitely keep 
coming with new 
goods/styles too. 
Staying consistently 
creative is the biggest 
challenge. It’s certainly 
not easy, but it’s what 
you signed up for and 
it sure as hell beats a 
desk job.





Come hang with us. It’s free.
free magazine. free subscriptions. free events.



Come hang with us. It’s free.
free magazine. free subscriptions. free events.



 Final opinion 
Midtown Dive Bars
With the “Southern Californization” of Sacra-
mento imminent and increasing at a rapid rate, 
maintaining a nostalgic element in mid-town 
Sacramento seems damn near essential. 
Venues are being purchased and their essence 
completely revamped for the sake of getting 
paid. However, there remains a volatile revolu-
tionary element in the alcohol industry—and 
midtown Sacramento is the final stronghold for 
grungy, low-key, consumers of liquid-courage  
to show the market economy that we exist... 
and we want our beer CHEAP! 

So what exactly makes a dive bar? In my 
travels there are a few elements which seem 
an absolute constant amongst the places we 
establish as dive bars. Here are a few samples.

Old Tavern (on 20th, between O and P)
And the lord said, let the alcoholics be drunk two 
days before payday. Old Tavern is the epitome  
of all that is “dive bar” and we love ‘em for it.

Payment:  Cash only. Don’t expect any of the 
creature comforts we’ve come to know and love  
in the 21st century. Your tab is no good here.

Attire:  Plaid and Checkered. The anti-hipster 
force remains strong in this one. Even Aber-
crombie will catch you some distant glares. 

Infrastructure:  Eclectic Jukebox—easily the 
best selection for your buck in mid-town (from 
Death-metal to Soul, OT caters to anti-hipsters 
in every walk of life); Pinball machines older than 
you are—Attack from Mars (boy does it suck); 
A wicked assortment of bar games—warped 
pool table, dart boards, megatouch, and 
shuffleboard (yes, the scoreboard is broken); 

Brown—from the ceiling to the shitter, it doesn’t 
get any grittier; TV—maximum one running, with 
nothing but ESPN; $1.25 Pabst Pint Drafts.

The Flame Club (on 16th and V)
The Flame Club runs a distant second to the OT. 
All of the vital aspects of dive are there, but they 
don’t have beer on tap. I mean come on. 

Payment:  Cash only. Fuck the man, TFC loves 
you so much they installed an ATM machine. 

Attire:  Patchouli and sweaty. Dressing to impress 
at The Flame equals being shirtless and lugging 
around your blank deck like you just rode in 
from Carmichael. Keep your Right Guard in the 
medicine cabinet because fitting in means not 
showering for a week.  

Infrastructure:  Brick wallpaper composed of 
some alien form of cardboard (the shit looks 
real, son); Eclectic Jukebox (Not)—Don’t get it 
twisted, the MP3 jukebox will and can pump 
Dave Matthews all night (the only real inconsis-
tency for The Flame Club, which is unfortunate); 
Service—The bartenders at The Flame keep it  
real (Happy birthday, bartender Jen); TV— 
maximum, one running with nothing but ESPN; 
Pinball machines older than you are (Fish tails  
is not to be reckoned with. 50 cents will get 
you two credits worth at 3 balls a piece). 

The Round Corner (on 24th and S)
The Round Corner is a place where everybody 
knows your name. But it’ll take them 11 years 
for them to care about it. If nothing, this place 
is a dive solely for its ambiguity. “The Round 
Corner,” where the hell is that? And if you don’t 
know, now you know. 

photo: Stephanie Bouzard   words: Mikey J



Payment:  Cash only. Are you 
getting the picture yet?

Attire:  Novelty Condoms for 
Midgets! (who said little men can’t 
have big love?) When I walked in 
to the Round Corner I was flaccid. 
Thanks to the vending machine in  
the men’s restroom I now have 
miniature porn that fits in my wal-
let as a quick me up. 

Infrastructure:  Eclectic Jukebox—
Too $hort, Nirvana and Al Green 
will set you back a buck, but the 
lolitas will love you for it; Service—
Bartender George serves ‘em up stiff 
with a cordial smile; $1.25 Pabst Pint 
Drafts.

Honorable mentions

The Monte Carlo (at 15th and S)
Classic pinball, pool tables, and a 
bartender named Carlos with the 
baddest goatee you’ve never seen.

Q Street Bar and Grill (on Q between 
20th and 21st)
Formerly known as Benny’s, Q Street Bar 
and Grill would have finished number 
one as early as three months ago had the 
Newcastle promotions team not rolled 
on them by ratting them out to the ABC, 
forcing all of the smokers to move from 
the bar to the patio (and fining everyone 
in the bar, even the non-smokers for being 
“accomplices”). Newcastle will never taste the 
same. R.I.P. Benny’s.
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Well there you have it... the new LEGENDmag!

We spent a lot of long hours and late nights bringing 
this issue to you, and we hope you enjoy all the 

stories, reviews, photos, interviews, and opinions! 

Now grab the LEGENDmag Microbrew Pocket Guide 
 and go visit some of your local bars and microbrews. 



There’s no better time to start navigating city life...

So get to it!



Wholesale Inquiries Please Call (916) 372 6817

photo:  Dylan Maddux  -  dylanmaddux.com

www.tanktheory.com
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Available at:
karmaloop.com | giantpeach.com | 80spurple.com

theimagestore.com | theofficialbrand.com | Metropark




